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Chart of Financial Return Venues (1) through (7) 

1 — Live Concert Audience 
(D, (3), (4) 

TV- Pay-Per-View 
(2), (3), (4) 

4— Radio Simulcast 

(6) , (3), (4) 

3- Internet Web-Cast 
(5), (3), (4) 

6- Movie Theaters 

(7) , (3), (4) 
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